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What a pleasure it is for us to be here today—in this beautiful Smithsonian National Postal Museum, which is truly one of our country’s treasures. Let me add my voice to the others welcoming you and thanking you for joining us today.  

 

We've been celebrating our 60th anniversary and the one-billionth copy of Highlights throughout this summer. At celebrations and in media interviews, I've been asked again and again: ‘How is it that Highlights has endured for sixty years?  How has it retained its popularity, printing and distributing one billion copies?’   

 

My answer is always the same: Highlights has endured because this is a company that has never forgotten its purpose, which is to help kids grow to become their best selves—curious, creative, caring, and confident. This is a company founded on the belief that children are the world's most important people.  Sixty years later, this founding principle is still the underpinning of all we do.
 
At Highlights, we are constantly mindful of the amazing depth of emotion kids bring to everything—and we are perpetually charmed by the openness of kids and their eagerness to receive. We know how words and pictures can influence children, so we choose ours very carefully. We work hard to deliver on our promise to parents of “Fun with a Purpose,” entertaining kids and at the same time challenging them to think.    

 

When I first joined Highlights a dozen years ago, I spent a lot of time studying the writings of the magazine’s Founders, Dr. Garry Cleveland Myers and his wife Caroline Clark Myers. It wasn't long before I came to realize that Dr. Myers set the standard for communicating with kids. He conceived of and wrote many of the regular features that appeared in the early issues of Highlights, and they were so successful that they still endure today—features such as “Goofus and Gallant” and “The Bear Family.” He was a great respecter of children, and he had a gift for seeing situations from a child's perspective. Although he held a Ph.D. in psychology, he communicated with children not by standing off to the side and studying them and their needs in a clinical way, but rather by standing among them, writing material that flowed from the child still inside of him. Over the years, we’ve looked to find and nurture other children’s writers who possess that same authentic voice, and we’ve trained a staff of editors to recognize that voice and preserve it when they edit.

 

Today, we work with writers from all over the world in our search to find the best stories for children.  We look for stories that make kids laugh, cry, and wonder. We look for the kinds of stories that help make kids strong—stories that help them develop enduring values—an appreciation for art and beauty, moral courage, a reverence for God and family, religious tolerance, and respect for humanity.

 

We also work with writers who write the very best nonfiction. We look for articles that not only inform readers—giving them new information on fascinating subjects—but that also lead them to further exploration. The articles we like best are those that encourage kids to think, ask questions, explore and discover for themselves.

 

And, of course, each issue also includes ideas of fun things to do—crafts, science experiments, games, and puzzles. For 60 years, we’ve been publishing pages of children's creative work. Our daily mail bags are heavy with poems, jokes and riddles, tongue twisters, and science questions sent to us by our readers.  
 

Children also write to us for advice about how to solve the problems of childhood. Their letters help us keep our fingers on the pulse of our readership. Their letters often make us laugh, and sometimes they make us cry.    

 

Last year, about 30,000 of our readers wrote to us—and we responded to every one of them.

 

Each month, with the help of the United States Postal Service, we deliver two million copies of Highlights to homes . . . and many more children discover it in libraries, classrooms, and doctors’ and dentists’ offices.     

 

Whether we’re connecting with millions of readers at one time with our monthly issues or one child at a time with our commitment to answer every letter we receive . . . we try never to forget that it is both a privilege and a responsibility to communicate with kids.  

 

Talking to kids, listening when they talk to us, encouraging kids to read for both information and for pleasure, helping kids grow and learn and have fun and navigate childhood . . . this is what we do. This is what we’ve done for 60 years, with a billion copies of our magazine! We’re delighted that you are here with us today to help mark these historic milestones—and to join with us as we look forward to a long future of serving kids and families with Highlights for Children.  
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