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Thank you, Postmaster General Potter, and thank you, Allen Kane, for your kind words.

All of us in the Highlights for Children family are excited to be here today to celebrate two wonderful milestones with our partners in the United States Postal Service. This summer has marked two tremendous events in the history of Highlights for Children.

We are celebrating our 60th anniversary, and recently we commemorated both printing and delivery of the one-billionth copy of Highlights magazine. We certainly have come a long way since 1946, when two lifelong educators poured their life’s experience into creating Highlights. They started Highlights based on the belief that “children are the world’s most important people,” and they created a magazine entirely dedicated to “helping children become their best selves.” 

I think my great-grandparents, who founded Highlights, would be proud of all that has come from their dream and the humble 20,000 copies they put into the mail back in 1946. 

By sticking to their mission, we have expanded our service to children and families through our flagship Highlights for Children magazine and through the creation of many other “Fun with a Purpose” products over the years.

These two milestones are even sweeter because they allow us to celebrate the long and successful relationship, indeed partnership, between Highlights for Children and the United States Postal Service.   Without the dedication and effort of literally hundreds of thousands of postal workers, Highlights would not be able to play a positive role in the lives of so many children, parents, and teachers.  

Today, I would particularly like to thank these men and women of the United States Postal Service. Their efforts have been critical to our ability to achieve the mission of our Founders and to bring Highlights to so many children and families over the past 60 years. Postmaster General Potter, on behalf of Highlights for Children, I thank you for all that you and your extended team have done over all these years.

A few minutes from now, we will present a copy of Highlights magazine from that first print run in 1946 and a representative one-billionth copy from our August 2006 print run to the Smithsonian’s National Postal Museum. Copies of that first issue are pretty scarce these days. However, it is particularly important and meaningful to us to present these copies to the Smithsonian’s National Postal Museum, given the absolutely critical role the United States Postal Service plays in our business and in our mission of serving children, families, and educators.

Before we make the presentation, I would like to speak for a moment about the significance of these milestones we celebrate today. For me, it isn’t the printing or delivery of a specific magazine or even the notion of one-billion copies of Highlights magazine that makes me so proud. Those billion copies of Highlights magazine have connected generations of children to their parents, to their grandparents, and to each other through a shared cultural and educational experience.

Think about the number ONE BILLION.  It is a big number.  

Let me paint a picture of how I think about such a big number today. I invite you to join me in thinking about a single copy out of the more than two million copies of Highlights magazine produced at a Quebecor printing plant in Clarksville, Tennessee. While our nation’s complex but efficient mail system delivers these magazines to millions of children all across our great country, I focus on a single copy originating at that printing press. I follow it through the mail system and then focus on the delivery point.  I think about the individual United States Postal Service letter carrier placing that Highlights magazine into a family’s mailbox. Even as I think about that delivery to the home, I cannot forget all the deliveries to schools, libraries, and, of course, the doctors’ and dentists’ offices, for which Highlights for Children is so well known. Focusing on the home delivery, I imagine the child coming to that mailbox and finding a copy of Highlights for Children with his or her name printed on the label. I think of the excitement that child experiences getting mail addressed to him or her. How the excitement of that “mail box moment” pulls her to see what’s inside that particular issue of Highlights:  

· I think about the fun she has finding the objects in “Hidden Pictures.”

· I imagine what she learns about right and wrong from talking with her parents about “Goofus and Gallant.”

· I think about how he might be inspired to create by seeing another child’s drawing or story or how she might gather the materials to make one of the craft projects.

· I think about that child developing a love of reading and, hopefully, a lasting love of learning, through our poems, stories, and articles.

· I think about him or her as a budding artist appreciating a poem or illustration and as a “scientist to be” whose curiosity is fueled by information and activities in the pages of Highlights.

· I imagine that child going back and forth between Highlights magazine and the interactive features on HighlightsKids.com, extending “Fun with a Purpose” onto the Internet.

· I think about that child telling one of the jokes or riddles to a younger sibling or developing early critical-thinking skills by discussing one of the open-ended questions found in our feature “Brain Play.”

· I think about that child becoming his or her best self.  

I invite all of you to hold the image of a single child, perhaps a child in your life, and their local letter carrier in your minds. 

Now, multiply the image of the experience of that one child times a number as big as one billion. Think of that one child coming to his or her mailbox and finding a copy of Highlights for Children – multiply that by one billion.

That is why we do what we do. That’s why I am proud of this long and successful partnership with the United States Postal Service – and that is how I think about the number ONE BILLION.  

Today, above all else, we celebrate the positive effect that together we have on the lives of so many children. 

I want to close by thanking once again Postmaster General John Potter, the Director of the National Postal Museum Allen Kane, and, of course, the men and women of the United States Postal Service.  

I thank all of you on behalf of the employees of Highlights for Children. Your efforts connect our nation and our culture and have allowed us to share Highlights for Children and our other products with generations of children.

As a child who grew up reading Highlights, I thank you on behalf of all of the children, past and present, who have experienced Highlights for Children. Your efforts bring these children “Fun with a Purpose” each month, helping children everywhere become their best selves.  

Thank you. Thank you.
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